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key benefits are:

within the organisation

• staff motivated and morale increases

• employee recruitment drops, staff loyalty

increases

• service and product quality increases

• better opportunities for the organisation

to recruit the best people

• communications are clearer within and

between departments which creates a

more effective team.

financial

• external audiences recognise increase

in quality of products and services

which encourages the price for these to

also increase

• better brand communications generally

facilitates all financial communications

• organisations will be better equipped to

fight off competition and protect their

assets.

It allows the organisation to express to all stakeholders what they are and what they stand
for, as well as what they do and how they do it. It allows consistent communications with all
audiences, internal and external, which results in a clear message always being delivered.
And it allows individuals and companies, which come into contact with the organisation, the
opportunity to better understand it’s culture and business goals.

the benefit of a strong
brand identity and successful
brand communications

marketing

• there is greater opportunity for

consumers to become brand loyal

• negotiations with suppliers can be

better controlled and consistent

patterns established

• marketing budgets offer better value

and greater return

• the strength of a new brand identity

facilitates entry into new markets

• new business opportunities can

develop more rapidly when supported

by an effective brand identity.
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